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To help brands grow by combining:

Performance marketing
Conversion-focused creative

Data intelligence & Al automation
Transparent reporting and accountability
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Brandzila is a performance-driven digital marketing and growth
agency specializing in e-commerce scaling and B2B lead
generation, enhanced by Al-powered

marketing intelligence.

Founded in 2015, Brandzila partners with ambitious brands across UAE, GCC,
USA, UK, and Canadaq, delivering measurable outcomes through paid medig,
data-led strategy, creative execution, marketplaces, and automation.

We don't operate as a traditional agency — we function as o

growth partner, aligning marketing activity directly
with revenue, pipeline, and scale.

OUR
STORY
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Our mission is simple:
Turn marketing investment into predictable growth.
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OUR

SERVICES

Ol

Performance
Marketing

® Meta, Google, TikTok
& Linkedin Ads

® Full-funnel campaign
strategy

® ROAS, CPA & revenue
optimization

® Conversion & event
tracking
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E-Commerce
Growth

® Shopping & catalog campaigns

® Social commerce & UGC-driven ads
® Product feed optimization

® Marketplace & aggregator

management (Talabat,
Noon, Careem)

® Checkout & conversion
optimization
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Social Media &

calendars

video shoots
e Page & community
management
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B2B Lead
Generation

® Google & Linkedin
lead funnels
e® Account-Based
Marketing (ABM)
@ High-intent keyword &
audience targeting
® CRM, GA4 & pipeline tracking
® Sales-aligned reporting

Content Production

@ Monthly content strategy &

® Performance-driven creatives
® Reels, short-form video & ads
@ Professional photo &
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SEO, AEO &
CRO

® Technical & content SEO

@ Al-search & answer engine
optimization

@ Conversion rate
optimization

® Analytics, dashboards &
insights
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Al &

LLI
O
Z 02 04 06
L ) Al-Powered Marketing Conversational Al & Data Intelligence &
Q LL] Optimization Automation Predictive Insights
3 0O
__| S ® Predictive audience segmentation ® Al chaltbols for lead ® Customer behavior analysis
LLI ® Al-assisted bid & budget capture & support ® Demand & sales forecasting
I_ D: optimization @ Automated pre-sales ® Performance anomaly
L] ® Dynamic creative performance qualification detection
Z (f) analysis ® Smart routing of ® Al-enhanced reporting
- ® Forecasting & trend prediction high-intent leads dashboards

O1 03 05

Al-Driven Marketing Al Content & Creative Custom Al
& Automation Intelligence Integrations
Brandzila integrates Artificial ® Al-assisted ad copy & ® Al workflows integrated with CRM &
Intelligence into marketing content ideation e-commerce platforms
execution to drive smarter @ Video script generation ® Custom automation for marketing
decisicns, faster frameworks operations
optimization, and ® Personalization at @ APl-based Al tools for
scalable growth. scdle while maintaining scalability
brand voice
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Al at Brandzila is not experimental —
it is a growth accelerator.



TRUSTED BY
100+ BRANDS

Brandzila has partnered with 100+ brands across diverse
industries:

= e

E-commerce BZB & SaasS Furniture &
& Retail Home

Fos &2 Lt

> = w
Fashion & Skincare & Food &
Lifestyle Beauty Restaurants

Qur clients trust us for execution, accountability,
and results.




Performance-First Mindset
We prioritize ROAS, CPA, pipeling, and conversit

quality — not vanity metrics.

Creative + Performance + Al Under One Roof
Strateqgy, execution, automation, and optimization
work together seamlessly.

Al-Enhanced Decision Making
Smarter targeting, faster optimization, and predictive
insights.

Multi-Market Experience
Proven success across UAE, GCC, and international
markets,

Transparent & Data-Driven
Clear KPIs, honest reporting. and continuous
improvement.

WHY BRANDS
CHOOSE US




PERFORMA

HIGHLIGHTIS\.

S70K+

S3.5M+

CAMPAIGNS

Monthly ad budgets
managed

1MX ROAS

Sales pipeline
generated

40%+

delivered across UAE, KSA, USA,

UK & Canada

CPA reduced by
up to

achieved

MQL conversion
rates

22%
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CASE STUDY RESULTS

Saa$ Market Entry - Acrosoft.io (UAE Expansion)
Client Overview '

Challenge: | _25 CVO I S-l M-_l-_

Zero local brand recognition Market share captured Pipeline influenced
Competitive SaaS market with established in UAE
players

Long B2B sales cycle
Need for pipeline-driven growth 5 5 0/
{not just traffic) o

YoY organic growth

Strategy Implemented

Brandzila executed a full-funnel, Al-enhanced B2B
acquisition strategy:

Account-Based Marketing (ABM) for enterprise targeting Significant improvement in brand authority & search presence
Linkedin + Google Search high-intent campaigns

Al-powered audience segmentation Key Takeaway

Conversion-focused landing pages

CRM & pipeline tracking integration We didn't just generate leads — we built a scalable revenue
Predictive budget allocation based on lead quality engine aligned with sales performance.
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RESULTS

Upto TIx S5M+

ROAS achieved Combined sales pipeline

15-22%

CPA Reduced

Scalable growth across multiple international markets
Key Takeaway

Performance + Creative + Al working together under one growth
framework creates predictable revenue.

CASE STUDY

E-Commerce & Performance Campaigns (Multi-Brand Scaling)
Client Overview

Multiple e-commerce brands across Fashion, Furniture,
Skincare, and Retail sectors operating in UAE, KSA, USA, UK &
Canada.

Challenge:

Increasing ad costs

Low ROAS on scaling

Poor event tracking & pixel setup
Inefficient creative testing structure

Strategy Implemented

1. Full-Funnel Paid Media Structure
2. Al-Enhanced Optimization

3. Conversion & Tracking Setup

4. Creative Scaling Framework




CASE STUDY

B2B / Saa$S - Premier NX
Client Overview

Premier NX is a B2B SaaS and financial services brand targeting
enterprise-level clients across global markets.

Challenge:
e Need for high-quality MQLs (not low=-intent leads)

e Alignment between marketing and sales
e Scalable pipeline generation

e Multi-country targeting

Strategy Implemented

s High-Intent Lead Funnel Al & Data Intelligence
Google Search (bottom-funnel Predictive lead scoring
keyword targeting) Funnel drop-off analysis
Linkedin Sponsored Campaigns Performance anomaly
(CFO-level targeting) detection
Webinar & gated asset funnels
Account-Based Strategy
Targeted outreach campaigns
Lead scoring automation
CRM integration with HubSpot

RESULTS

300+ | | L $3.5M

Qualified leads in &
months

Sales pipeline generated

A0%+

MQL conversion rate

Significant improvement in brand authority & search presence
Key Takeaway

We aligned marketing directly with revenue outcomes, not
vanity metrics.
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DESIGN & CREATIVE
PORTFOLIO

Our design portfolio includes:

Lo - 1O

Al [ M ]
Performance E-commerce Social media
ad creatives product & short-form
visuals video

oB N
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Seasonal sales & campaign Corporate &
launches B2B creatives

Every asset is designed with conversion and scalability in
mind.
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CREATIVEC SHOWCASE
& CONTENT

-

Keywords Traffic Traffic Cost

726110«  64.3Keox  $351.3K 02

Paid Search Trends

|- Estimated Traffic | Keywords = Traffic Cost

™ &M 1Y 2Y Alltime
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Traffic ﬂ;\

({-:_1 Keyword Pos. Diff, Block Volume CPC URL
€ expense report template 0 2,900 9.59 136
) income and expense worksheet 1 a 1,300 8.16 61
€) manthly expenses worksheet 1 0 880 6.99 41
‘Q invoice generator free 9 0 6,600 8.30 LEy
meywmrds Traffic Traffic Cost \'
715 505% 38.4K 1 $344.2K :0-
Paid Search Trends
| Estimated Traffic Keywords Traffic Cost ™ &M 1Y 2Y Alltime
>
_—E 0K
\‘ Oct 24 Nov 24 Dec 24 Jan 2 Feb 25 Mar 25 Af May n il 2 Aug /
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(/° @ Ad status: All Add filter Q = am — =l : v\.'
Search Segment Columns Download Expand Mare
O e Ad Status Ad strength Ad type Clicks € Impr. CTR Awg. CPC Cost Conv. rale  Conversion:
Event Fulfillment Service | Swag Kit Fulfillment Fast
Loyalty Mail Fulfilment +4 more
2l remjern.com/fulfliment/services N Eligible Good sl 700 17.413 4.02% §3.62 52532 66 590 45 28.00
jashow kits, Qeat, ar
Total: Ads in your current view (& 700 17,413 4.02% $1E2 $2512 66 550.45 2&.03/
é @ Ad status: Enabled, Paused Add filter c}‘ - i
Search Segment Columns
O e Ad Status Ad type J Impr. Views Avg. CPV Cost
Al Webinar Ad #1
Learn more Eligible Responsive
D . Al Promises Vs. R,eaiitv 3 Vide%oad 1 Dg 1-40 1 2,824 5“.(}53 5?5’0
Al Promises vs. Reality: Ho
Discover key takeaways fro
View asset details
Total: Ads in your current view @ 109,140 12,824 $0.058 3750
Total: Ad group @ 109,140 12,824 $0.058
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|
A(_js All time Sep 01,2025 -Sep 29,2025 = | Show last 30 dayn
— + Ea i
° @ Ad status: Enabled, Paused Add filter Q = L W) el i . W
Search Segment Columns Reports Download Expand More
O e Ad strength Ad type % Clicks Impr. CTR  Awg.CPC Cost  Conv.rate Conversion: Cost/conv
Al Promises . +4 mone
Discover real-world Al
i - Responsgive e
Avoid costh 4 - A 1 T35 47 419 1.55% $0.68 5500.00 1.90% 14.00 $35.71
O e \.fru: :IL.':::'tkh'-f.':T'.'- e puad e dispiny & -
Total: Ads in your current view (D T35 47 419 1.55% $0.68 $500 00 1.90% 14.00 £35.71
\\ L' Total: Ad group @ TS AT 419 1.565% $0.68 £500.00 1.90% 14.00 Sisy
—_— \ Clickthrough Digital Adwords Manager > O\ m C" @ @ *
= - High Brockholme Barns 475-448-6895 = Search Appearance Refresh Help  Notifications \-)
" I:Jf'l'-p,.'llgll
I_ Campmgns 1 HBB > Search > North Targeted Last30days | 2Sept-10ct2025 ~ | < > Show last 30 days
Create o v e Q = m (@ L £ ! i
Search Segment Calumns Reports Download Expand Mare
a N Campaign - Clicks Impr. CTR Avg.CPC Cost Bid strateqy Caonv. rate Conversio Lost/
Campaigns ype T | R e T conv.
Goals : Maximise
H S >
O e R e 850 8811 9.75% £0.81 £692.78 conversions 3.36% 28.89 £23.98
Targeted
(Target CPA)
%%
Tools
Total: All enabled campaigns in yourc.. & 859 281 9.75% £0.87 £692.78 3.36% 28.89 £23.98
8 .
~  Total: Campaign @ 859 8811 9.75% £0.81 £692.78 3.36% 28.89

\gmmq

£23.98 /
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/_ — A Clickthrough Digital Adwords Manager » q m C' @ -@ @ \
. Absolute Warehouse 864-905-3941 = Search Appearance Refrezh Help  Notifications
View @ Connect with Ritam. your Google Ads Expert Schedule now @ Protect your account from unauthorised activity View X
F Campaigns @ Allcampaigns “LasTSUUays | ZSepr=TUeZuzy ¥ [ >~ Showlast 30 days
= + ry :
Create ° ? Acld filter q = m @ —_ (9] H .
Search Segment Columns Reports Download Expand More
E ; Optimisation Campaign i Interactio Bid strategy
] Campaign ket Interaction Avg. cost Cost Impr. | ses=eesescees Conv. ra
Campaigns - ey score type rati 9 Ll LU type A
? Competitors campaign - 135 Ma:lmis_e
O e B 70.7% Search Clicks 3.00% £1.51 £203.69 4,498 conversions
Goals (Target CPA)
i a1 Maximise
b 4 O e B Warehousing - LEEDS £9% Search s 7.33% £1.35  £109.04 AL ol
Tools
Warehousing - s 47 - Maximise
O e B yakerieLD | Sewch Clicks sl e _ 587 | conversions
=
Billing Search - All- 160 Maximise
O e Y encompassing (generic) - 72.8% Search Clicks 3.01% £2.01 £322.16 i -4 ] Jotempdarna S
hame URL LP h
,fp. [ & [ Tetpetaines: 62.7% Search i 3.25% £203  £186.88 oy | Maxdmiee
TR search i Clicks t : = : conversions
Container decanting - 54 Maximise
0O e | fenion 63.3% Search Clicks 4.24% £3.05 £164.69 V|

p & - =




(-"_

A

Clickthrough Digital Adwords Ma.. >
How Stean Gorge 786-161-0393 =

WView (2 filters)

Qa mw c o @

Search Appearance Refresh Help  Motifications

. (D Check enhanced conversions View >

®"\

I' Campaigns (=l All campaigns Last 30 days | 2Sepr=TUCTZUZS ¥ f — ShowTast 30 days
Create o ? Add filter Q — I]II EI .i. e H i
Search Segment Columns Reports Download Expand More
o - seae
i [0 ® campaign Campaign 4 Clicks Impr. CTR  Avg. CPC Cost lostis  Didsirategy ooy rate
Campaigns type (budget) type | i
? 'l B Drafis in progress: 1
Goals Main Campaign - Qutdoor MasiTiae
L ] Q| Kidbiicetire Search 1,158 5976 19.38% £0.40 E464.93 17.44% it 2.50%
,: i Maximise
Yools [ ] E Holiday Lodges Search 747 22017 3.39% E£1.00 E745.54 13.85% CONVErsions 1.47%
= 0 ® [ stag& Hen Weekends Search 404 2949 13.70% £0.91 £367.37  10.80% L’f";ﬂ;’:g;ﬂﬂ 1.73%
Billing -
@ Total: All enabled campaigns in yourc... @ 2309 30942 7.46% £0.68 £1,577.84 14.07% 2.04%
Admin ] Total: Account @ 2,309 30942 7.46% £0.68 £1,577 .84 14.07% 2.04%4
Total: Search campaigns @ 2,309 30,942 7.46% £0.68  £1577.84 14.07% 2.04%
S A
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SOCIAL MEDIA CAMPAIGNS - LINKED IN

-

-

Ad name 2

&

Spent 4 Key results 5 Cost per result a4 Impressions ! Clicks Average CTR }
3 ads $4.528,25 86 Loads $145.30 16,748 &1 0.36%
Premiar MX - Linkedin Campaignd, pdf
e Igret.pat @ e §850.74 21 Leads $41.42 3,022 12 0.4%
Premier NX - Linkedin Campaignd.pdf g
ur patie Serve — $286.38 6 Leads M7 T3 973 7 0.72%
Premier NX - Linkedin Campaignd.pdf 3
rat @ ——— 1337213 59 Leads 5715 12,753 42 0.33% /
Bersil] = Coleweme Sponsoeed memaging = Brescdown: Comvendons = Time raege: 10G2008 - H29/2025 = ,A
Al e Spent Ky results Cost per result Tanaty Cipens Sponaseed MeELIgEd Clicks Bustton clicks Banner clacks Link clicks Cipen rate
achy $1,000.00 262 1774 57 ] ] 543
C LY DulEting Pl for US Businetoe
i g $318.4 ks 5ET 7 A LF
1573 - L w =1
. - i i g §LAE 4G ] & 19 &
rATAnOn — Eurtutie BP0 Buant in NYC
o rage §135.08 T 604 z 5 L] 55.57%
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SOCIAL MEDIA CAMPAIGNS - META

-

m Huplicate & Ean & AfBEest More = IHl Colurmns: Performance and clicks = B Greakdown = W Repores - B - BAB En:ru_\
DT':” On Ad et TL :t"m - Results 14 = Reach Tl =  Frequency 1. - ?}I"‘LP"' result Budget 74 - .::m"“i
— - R i
:E;L . Mew Sales ad ast hick, T WG 672,357 .28 LI 52,400 5
ek baas Pae Puinchnss y
— & weh sudiencs ick, 1-... 96 440,743 3.00 £2L62  Using campaign... |4
o hass Par Puichunn
@ PR-Adset-1 fick, 1-... n24 1373979 145 $200 $2,400 s
& 4 - Pyrehase Dty
" Maw Sales ad st lick, 1-... W7s 630,104 196 £33 £2,.500 4
. . Wk rhasey F hane Tmily
] ® PR Al 2 lick, 1- 1325 SRE LG 193 £2 400 3
Watt i Surchiasis D
@ . broad targeting fick, ¥-... 1230 E73,4502 281 Using campaign £
o S
Q Results from BOB ad sets @ | aitti. . - o, BTG OTD 412 - 4
. A
r—g Improssiens [Campaign) >0 X Carnpaige dalivery is @ Active 3 Sesrch 1 or By Fram m I:'Jn-ﬂ‘
%3 B Campaigns B2 Adsets BB This month: Sep 1, 2025 - Sep 30. 2025 *
= m LI - & Edi - & AJB test Mare = M Colemns: Performance = B Breakdown * w - |- B charts
dg: Off f On Campaign 'n'“'_‘.h“.n Hesults *  Reach *  MpEESINg = Costperresult = Amount spant = [E|
= . Moy Form ik Leads - 77/09/25 Campaign - C T-day click or 1,610 Te0 L0686 1,105,815 £0.89 597742
a2 . BT -eseludeFEY - miw page T-day click or 1388 199,038 2,425,522 $0.72 S1014.43
! ch v M bmad
(] . 1 115 - Casmpaign - new Campaign T-thary chick o 510 =022 29,066 %196 $1060.92
{E‘. . Mow Videos - Leads (0P} Campaoign T-day click or 1,639 1400, 73 1676229 $0.61 SI0BE.63
Q . oty wad
. Pirw Vidoos - Lesds Campaign T-day click or .. 1612 1.574.353 1,955 543 $0.63 > SOu1.57
= Results from 1 campagns O F=thary click or B.748 5,857,636 0,455,175 b FIEIODG S
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SOCIAL MEDIA CAMPAIGNS - TIKTOK

" TikTok ads Manager ) Campaign { : 15414_Hiba's collection 1.

Your account has run out of balance. To keep your auction ads running, add balance I L .

} + Create o @ 2025-04-22 - 2025-09-30 [H [0 custom table
g
L Clicks E Cost per Conv
q & Caweialon DOnjoft Name 'S 5IONS (destination) CTR [destination) Conversions cOnversion
g ¥ You have 15 draft campaigns
Ad group + Sales20250909145950 Ly - ¥ 93,726 3.51% 17 CARELTE
E= = &) 11H%, 451 1 us
E Ad [ Catalogue - Campaign Basag 2541 18 45 S5USC
22 65T & 5% % £ 1 A
‘E ‘ Retarget August (Catalogue) BTN 1844 116% 536 43UsD
= Spiit test i 17394 15,623 0.91% i 3.62 USD
Bulk export/impornt - -
s Traffic20250801135811 153137 143,404 13.70% 50,000 0.01 USD
Automated rules : -
P
| a ] A .. D0, 1 » T3 USE
Label + August Campaign 426431 191,94 0.99 30 233 UsD
ﬁ View report N oo .
ﬁ Retarget (Catalogua) 7425 9,802 0.80% 437 1.6 USD
-
J! All Products (ABO) m&o 470 4.23% o 0.00 USD
ﬂ Total of 15 campaigns 03995 326,503 2.14% 52,103 o1 UsSD
\h 1Ll 200/page j

24



GOOGLE PERFORMANCE MAX

- TrTTTTTOTTT e i ooy = oy Ty —\‘
28 v = : ’
ASSEt grDL.IpS - All time Sep 01, 2025 - Sep 29, 2025 - Show last 30 days
Summary Table
: = + 3
Io @ Asset group status: All but removed Add filter = I - ih
Segment Columns Download Expand
0 = Asset Group L Audience signal Search themes Clicks impr. CTR Avg. CPC Cost Conv. rate = Conversion: Cost/conv.
sts and Mo search themes
ICP: Firttach detailed provided. Working 1o
0O e Healthcare affinity demographics find you the best 1,716 176,907 0.57% 80,67 $1150.00 0.62% 14.00 $82,14
FTGQ performing search
ds and 1| more themes for your goal
No search themes
Imeresis and provided. Working to
D [ ] Competition Q‘:) detalled find you the best 311 55116 5684% $0.57 S1TEA 26 0D41% 17.00 $103.72
demographics performing search
themes for yo
Total: Asset groups (@ 4 827 232023 3T9% $0.95 291326 1.02% 31.00 $183.86
% Total Campaign (& 4,827 232023 IT% $0.95 291326 1.02% 31.00 $183.86
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META ADVANTAGE

i — 2 %
]
@ Q | B Allads | b Value reporting (*) Actions &2 Had delivery 4 1 more view Create a view >
o= Search to filter by name, |1D or metrics
@ B3 Campaigns 89 Ad sets ) Ads 1-2000f324 4 B B Maximum: Aug 30,2022 - Sep 30,2025 ~
& (N Duplicate # Edit & A/Btest More = Il Columns: Performance and clicks “E Breakdown & Reports = Z | = 1 charts
O {1 On Campaign T4 - trlilmtlon Results T4 » Reach t1 » Frequency T4 v Contperresull « Budget 14 v HMemou
14 ting 7 3
c% . Advantage+summer men Campaign lay click, 1-... 828 602,368 1.97 51.81 Using ad set bu...
Website purchases Por Purchase
— @ Advantage+ all bag Campaign lay click, 1-... ne 348,218 138 $12.91  Using ad set bu...
— Wet r 3nn Por Pogchata
@ Advantage+ mens PR Campaign lay click, 1-... 218 483728 1486 $6.86 Using ad setbu...
Webitite purchhasas Par Purchate
. Broad Targeting Catalog # lay click or ... B24 3N, 485 210 $1.82 Using adsetbu...
? il Charts  # Edit |l Duplicate o Pin === Website purchases Bor Burchase
@ Advantage+ Catalog Campaign lay click, 1-... 757 345,459 285 $1.98  Using ad set bu...
. M Charts " Edit [ Duplicate «* Pin e Website purchases Per Purchase
Gy ® Broad Targeting lary click, 1-... 290 602,901 134 §517 $1500
g Mebisits purchases Per Puichase Yoy
Q Results from 324 campaigns @ itiple attri... — 7.779.979 4.08 — Re
Encludes deleted items L I € orwetsi A Comter & 1 Ce
Iy




OUR CLIENTS

PHARMAWITE

ARBOEHOLIDAYS

g saheat B

werealz: | bluebird KSTAR

nternational "= care Déstritunor

~FAZEEMI

woctEchnologies X
L

DANONE |  Windshield [sT8\

A TRADITION OF EXCELLEMCE
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CONTACT US

Let’s Build Your Growth Engine

+071563524282

sales@brandziladigital.com

G1 Alexandra House, 96 liford Lane, lliford, IG1 2LD, United Kingdom

@0 K

1st floor Rb3 Awami complex new garden town Lahore, Pakistan

g UAE Enterprises Building, Airport Road, Al Garhoud, Dubai




